INTRODUCTION TO ROLEX

A Rolex watch is not just a watch it is a fearless luxury. The product speaks for itself. Rolex watch is as complex as a human body. Assembling approximately 220 tiny pieces together that takes over a year to be produced makes this product. It passes through 400 operations on the main plate itself. This assembly of product is tested again and again and if the movement deviates more than a minus one-second or over 5 seconds then the product is dismantled. And the whole procedure starts again from the beginning. Rolex is famous for its perfection. In the present day it is a matter of dignity or a status symbol to have a Rolex watch.

 It can truly be a rich mans pride, as it is only a luxury item. A status symbol can also be a car or a big house but these can be bought on loans. An owner of this brand is always good enough with cash to be able to pay upfront. A middle class person will go for a watch at a reasonable price, which suits his pocket than spending 50 times more on this brand. So it’s a better choice for a wealthy person.

Rolex has created history as being the world’s best selling Watch Company. Its name could be written in golden ink in the textbooks of luxury brands. Nowadays with many consumers branding has taken a negative connotation. Products try to popularize through naming rights battles, pop culture ads that rely on fashion and polling trends, corporate conglomeration, and mass production that sacrifices quality through outsourcing. But Rolex has taken opposite approach in building its image in the watch market. It has become an island in wristwatch industry.

Since the making of wrist watches Rolex has become famous because of its quality, performance and stability. This company was formed in 1905 as Wilsdorf & Davis. It’s the first company that sold pocket watches and folding watches called as travel clocks. In those times women only wore wristwatches. It was quoted that a man should wear a skirt as to wear a wristwatch. It only became popular when people saw soldiers from the Boer War (South Africa 1899-1902) wearing these wristwatches. The soldiers found them more practical in battle than pocket watches.

Hans Wilsdorf at 24 became the founder of the company with his brother-in-law, William Davis. They immediately took advantage of this new market and started producing watches with high quality. 

Just Three years after W & D was formed, Wilsdorf trademarked the name as Rolex. It than later became the company’s official name. The advantage the product gets from having a logo or brand name is that it is distinguished from the product of competitors. The name is kept so that it is easy to pronounce which had no meaning in European language and was short and easy to spell. Just like Kodak is another example given by George Eastman.

